
 
 
 
 

Year 1: Sept 2021 – Sept 2022 / COST Policies implementation 
 
 
1. Relevance, uniqueness and inclusiveness of OPERA COST Action 
 
❖ OPERA transversal organization gathering 34 COST countries including 18 Inclusiveness Target Countries 
(ITCs) representing 53% of the COST Partner countries, as well as 2 COST Near Neighbor Countries and 3 
COST International Partner Countries  
❖ Participation of 28% of women, 41% of ITC members and 25% of young researchers 
 

 
 

 
 

 

 
 



 
 
 

2. Relevance, uniqueness and inclusiveness of STSM 
 
❖ STSM-OPERA budget = 34 217 €  
❖ Participation of 52,6% of women, 52,6% of ITC members and 89,5% of young researchers 
 

 
 

 
 



3. Relevance, uniqueness and inclusiveness of Workshop 
 
❖ Participation of 52,6% of women, 52,6% of ITC members and 89,5% of young researchers 
❖ Funded participants: Women = 36%; ITC = 46%; YRI = 36% 

 

 
 
 
4. Relevance, uniqueness and inclusiveness of Training School 

 
❖ Participation of 36% of women, 46% of ITC members and 82% of young researchers 
❖ Funded participants: Women = 36%; ITC = 46%; YRI = 100% 

 

 
 
5. Popularization 
 
❖ Definition of first action towards popularization 
❖ Definition of an OPERA dedicated webpage 

 
 
 
 
 
 
 
 



6. Budget Y1 

 


